


BRAND OVERVIEW

« Tone House®is the premier Strength and Conditioning training facility, in NYC,

aimed at unleashing the inner athlete in everyone.

« With a 360 lifestyle approach to health, wellness, and peak performance, Tone
House believes every individual has the capacity to be like the athlete they

admire, and to train like them.

+ Classes are team-oriented, competitive, fun, and supportive, to create
accountability and an encouraging environment to guarantee optimal fitness
results.

« Tone House’s goal is to bring sports performance workouts to the mainstream
and help individuals improve their mental and physical health thereby become

better overall athletes and people.
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STUDIO & AMENITIES

« State-of-the art equipment typically only found in collegiate & professional

sports facilities
« Experienced, certified, world class Coaches
« Recovery & Nutrition Services offered as part of our 360 lifestyle approach

* Full-amenity locker rooms: private showers, cold tubs, & Hawthorne shower

products

* Recovery Lounge with Hypervolt 2 Pro guns & Normatec Elite Boots

#~/ Hawthorne

Hyperice
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ATHLETE DEMOGRAPHICS

MALE TO FEMALE

Male Female

47%
53%

“CULT” DISPOSABLE
FOLLOWING INCOME OF 75K+

PRIMARY AGE RANGE

22-25 m26-29  30-34 m35-39 40+
19% 14%
15%

28%

VIEWS FITNESS AS
A VALUABLE
INVESTMENT

PRIORITIZES A HIGH
PERFORMANCE
LIFESTYLE
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Turf Wars is Tone House’s annual athletic
competition in which athletes compete in 10
events relevant to the Tone House training
program. These events consist of an
assortment of endurance, strength, and
agility movements, as well as a surprise
“wild card” event unigque to the typical Tone
House regimen. Event champions are
deemed as the “Man and Woman of the
House.”

MARQUEE EVENTS

The largest community weightlifting
competition in New York City. Competitors
battle it out to hit a one rep max on the
barbell Squat, Bench Press, & Deadlift. Then,
take on the signature endurance REP TEST
- max repetitions in 90 seconds at a
prescribed weight for your weight class, for
each of the 3 lifts. All division champions
receive a cash prize + overall Heavyweight
champs receive an unlimited annual Tone
House membership!

e LADIES NIGHT (Spring)

In conjunction with International
Women’s Month

*+ GUYS NIGHT (Fall)

In conjunction with Men’s Health Month

+ FOOTBALL OR BASKETBALL THEMED

CLASSES (Seasonal)
During Super Bowl & March Madness
seasons

+ PRIDE MONTH CELEBRATION CLASSES

(June)

All sponsorship options are customizable to
fit mutual brand needs. Please inquire for
more details.
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“ We believe everyone should have the opportunity to not only train like an athlete, but showcase their athleticism and
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® athletic competition in which athletes compete in 10 events relevant to the Tone House Conditioning program. These e

hard work in an athletic competition that tests their mental and physical barriers. Turf Wars is Tone House’s annual

events consist of an assortment of endurance, strength, and agility movements, as well as a surprise "wild card”

;‘...—-"' event unique to the typical Tone House regimen.

e DEFEND YOUR TURF
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TURF WARS STATS

EVENT WEBSITE: tonehouse.com/turfwars

DATE: SPRING / SUMMER

NEW YORK CITY / TORONTO

COMPETITORS (E): 150-175 / Individuals & Doubles registration options

MEDIA COVERAGE:

* Press release & media coverage from local media outlets

* High influencer attendance with celebrity guest competitors

+ 200+ engaged spectators throughout the day

CASH PRIZES:

* Cash prizes awarded to the Man & Woman of the House and top Doubles divisions
* Prize packages valued at $1000-$2000 available for top 3 winners per division

FOLLOW @THTURFWARS
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https://tonehouse.com/turfwars/
https://www.instagram.com/THTURFWARS/

THE LARGEST COMMUNITY WEIGHTLIFTING EVENT IN THE HEART OF NYC

LIFT OFF is Tone House’s signature Weightlifting competition, blending elements of Powerlifting and combine-inspired endurance tests
to find your true lifting potential. Athletes have three attempts to set a Irm in the Squat, Bench Press, & Deadlift, followed by a 90

@ = second rep test at a prescribed weight to measure endurance. You may be strong, but how long can you hang on for?

LIFT LIKE AN ATHLETE.




LIFT OFF STATS

EVENT WEBSITE:
tonehouse.com/liftoff

DATE: FALL / WINTER

PARTICIPANTS (E): 50-75
Three weight classes (Light /
Middle / Heavy) per gender

CELEBRITY JUDGE:

*  Multiple World Record Holder,
Powerlifter Tamara Walcott
(@tamarawalcott.shw ~182K
followers)

«  World’'s Strongest Woman Title
for Heaviest Deadlift on Record
(639 lbs).

« As seen on Ellen Degeneres,
People Magazine, & Guinness
World Records

COMPETITION MEDIA & LIVE BROADCAST:

* Live Game Day broadcast > Lift Off 2024 saved
highlight @tonehouse

* Branded Instagram Story Broadcast, ESPN GAME DAY
Style

* |G LIVES during competition highlights for at home
viewers

+ Sponsor video/ad opportunities promoted during
broadcasts.

* Interviews with select Athletes, spectators, and vendors
« Instagram Recap Video - 8K unique views / 60+ shares
PRIZES:

* Cash prizes available for winners of every weight class.

 Heavyweight overall champions receive annual Tone
House membership

FOLLOW @THLIFTOFF
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https://www.instagram.com/THLIFTOFF

MARQUEE SPONSORSHIP TIERS

BRONZE

$500-$1000**

Table activation on site for product
distribution and brand promotion

Inclusion in event program marketing
materials, social media and press release

SILVER

$2500+**

ALL BRONZE LEVEL PERKS, in addition
to:

Logo inclusion/video advertisement via
digital LED screen during competition
(Lift Off only)

Develop co-branded content offers for 3
month promotion period leading up to
event

Access to participant email distribution
list for promotional follow-up/offers

Negotiable In-Studio product cross
barter opportunity

Two (2) complimentary entries to
competition for brand team members

GOLD
$5000+**

ALL SILVER LEVEL PERKS, in addition
to:

Brand inclusion on event logo/Logo
placement on athlete apparel

Annual Logo inclusion/video
advertisement via digital TV screen in
Studio

Four (4) complimentary entries to
competition for brand team members

**Monetary benchmarks only. Customization options available.
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COMPETITORKITS

Turf Wars & Lift Off competitors receive a custom adidas competition apparel Kit,
including full uniform, accessories, and footwear (value $500+).
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EXCLUSIVE
BENEFICIARY
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Olympics
New York
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Tone House Marquee events support Special
Olympics New York through crowd
fundraising efforts and inclusion of SONY
Athletes in event programming.

Special Olympics New York provides year-round sports training
and athletic competition in a variety of Olympic-type sports for
children and adults with intellectual disabilities, giving them
continuing opportunities to develop physical fitness, demonstrate
courage, experience joy and participate in a sharing of gifts, skills
and friendship with their families, other Special Olympics athletes

and the community.




GAME DAY BROADCAST

Partnership Recognition

« Branded Instagram Broadcast, :
INTERVIEWING LADY KILLER:

ESPN GAME DAY Style PR CJANEILMASON
« 50K+ unique impressions

* Video placements during

broadcast from event partner

 LIVE during events
@THLIFTOFF for viewers

watching at home

Was live

@ thturfwars

Men'’s Division, Group 2 Heats 1-3

9 Socceroof

)
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https://www.instagram.com/THLIFTOFF
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LADIES NIGHT GUYS NIGHT
Ladies Night is our annual celebration of our strongest Athletes Guys Night is h/eld every November, during Men's Health
- the Ladykillers! Held every March in conjunction with Awareness month. This annual event brings the boys together
International Women's Day, we dedicate an entire evening of for an evening focused on strength, community, growth, and
classes to celebrating the Women of the House. Expect high - supporting each other in a positive, uplifting environment.
.

energy playlists with a live DJ, pampering & TLC in the lounge ¥ Expect a live DJ, health and wellness activations to provide pre
from premium beauty & wellness brands, and female focused and post workout services, and a team-based atmosphere

energy all night long. from start to finish:




IN-HOUSE EVENT SPONSORSHIP

BRONZE $500**

Product inclusion in event gift bags (Physical product or voucher for
service)

Inclusion in event program marketing materials (email and social
media mentions before and during event)

SILVER 1,000+

Inclusion in event program marketing materials (email and social
media mentions before, during, and after event)

Product inclusion in event gift bags (Physical product or service
voucher)

Opportunity for a brand representative to be present at event
(lounge only)

Opportunity to include special post-event email offer to attendees

GOLD $1,500*

Naming rights for the event. Brand inclusion on event logo and on all
sighage
Opportunity to brand the space (lounge, locker rooms,, etc.)

Inclusion in event program marketing materials (email and social
media mentions before, during and after event)

Opportunity to distribute products via gift bag or on-site distribution
Opportunity to include promo/coupon code in follow up email
Access to all high resolution photos of product/service at event

Opportunity for brand representatives to be present at event (lounge
+ class)

May send brand’s own photographer or videographer if preferred
Sponsored Blog Post tying in brand + event on Athlete’s Playbook

Access to mailing list of event attendees

**Monetary benchmarks only. Customization options available.

dIHSY3NL1dVd
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BRAND PARTNERS
(PAST & PRESENT)

EEEEEEEEEEEEEEEEEEE

EEEEEEEEEEEEEEEEEEEE

LLLLLLLLLLLLL

Hyperice

E
| cheribundi%n ICE:.  STRONG
03 WILDE pavo b i

B

S
MEALPREP ~ FACIAL BAR

V)] 7777277777727 7777




/IIIII/IIIIIIII/I

TONE HOUSE IN THE PRESS
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https://www.today.com/video/what-you-need-to-know-about-weights-and-strength-training-201932869638
https://www.goodmorningamerica.com/living/video/perfecting-basics-workout-106155724
https://pix11.com/video/how-to-stay-fit-throughout-the-holiday-season/10214495/

SOCIAL MEDIA PRESENCE

@ &

tonehouse 26K
40.8K subscribers
followers

thturfwars
@thliftoff

thevickylicious «
Pier 46 @ Hudson River Park

‘l thevickylicious | hope everyone had a
great start to the week. | know | did—

¥'m still flying high off of the amazing
Saturday vibes at Turf Wars. After
finishing the competition better than |
thought | would or could, | feel like | can
achieve so much more. Thanks
@fitflyfellow @devontawhite for
capturing me in the moment &
#thturfwars #tonehouse #athlete
#healthy #fun #competition #fitness
#bodybuilding #cardio #sports
#conditioning #beast #beastmode
#workout #fitspo #fitfam #goals #gains
#strength #lifestyle #thankyou #xoxo

@
L G Al

@ Liked by z0iii3 and 162 others

tonehouse # « Following
Pier 46 @ Hudson River Park

hannahtheyogaholic Congrats

@court_lev miss your class

shaadiefit Sick bro
@scott.grossnickle & &

reps_with_rachel « Follow .
Pier 46

4@ reps_with_rachel Turf Wars Recap!

Even my fingers were too sore to post
this weekend so here we are &
shoutout to @tonehouse for putting on
an amazing event. Rarely do you get
the opportunity to compete and work
your ass off with 95 badass women and
then watch 100 men do the same!
Such a rewarding feeling pushing your
body past what you thought was
possible. Thanks especially to my
coach @joerodonis for pushing me in
every event. Peep my other amazing
cheerleaders through the slides
@sixpackkavak @lex_dreiss (that
rowing photo & ) @stinaaaaaaaaaaa

L JOF W
‘ Liked by littlemisstonehouse and
275 others
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%‘ < IT’S GAME TIME
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Q ELIZABETH VAN SERTIMA ELISE CHRETIEN |

j SALES & BUSINESS DEVELOPMENT BRAND MARKETING MANAGER )
ELIZABETH.VANSERTIMA@TONEHOUSE.COM ELISE.CHRETIEN@TONEHOUSE.COM

646.453.6633 646.453.6633




